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Charity Setup Document

Why we need all the data to setup your charity page

We need certain data before we can set up your webpage so that you get the best exposure for your charity. Listed below in are listed the reasons why we need certain kinds of information, what it means for your webpage and how it will impact on consumer interaction between our website and your charity.

A large portion of this information allows us to offer you the greatest visibility throughout the website, thus helping increase awareness of your cause and offering multiple opportunities for consumers to find your charity page.

R Required, we cannot setup your charity without this information

O Optional, You can do without it but will get a much better service with it

Full Charity Name R
The full registered name of your charity
This is displayed throughout the website, on your emails and dedicated page and in the order process.
Registered Charity Number R
The full registered charity number
This is displayed with your charity name throughout the site and shows you are a legitimate charity. This is a legal requirement for all fund raising.

Main website URL O
The full website address of your main charity website
HTTP://

This is so that we can link directly back to your main charities web site. This helps ‘link-farming’ for search engine rankings and also offers greater exposure for the consumer to gain more information about your cause.

Post Code O
The full post code of your registered office
This is used to allow consumers the ability to find local charities and also allows us to plot geographical trends.

Preferred short code URL R
The preferred name you want consumers to use to get to your ShP for charities page

E.g. http://www.shpforcharity.co.uk/childline
www.shpforcharity.co.uk/
The short code is your dedicated link that directly connects to your charities dedicated page. This will be the website address that consumers can use to go directly to your chosen charity page and what you will primarily advertise. It always begins with http://www.shpforcharity.co.uk/YOURCODE. We recommend you keep this as short as possible so it easy to remember and easy to type in. 
This code will also be used for affiliates to link to your dedicated page through our pre-generated link images.
Brief description O
This text will randomly appear on our homepage with your thumbnail logo under “featured charity overview”

(No more than 400 characters, plain text only)
This description is what appears on our homepage of under the “Featured Charity” overview that randomly selects a charity every time that the page is refreshed or loaded. You don’t have to provide one, but if you do then your cause will be seen more frequently on the main http://www.shpforcharity.co.uk homepage

Please keep this to a maximum of 400 characters
Full description R
This is the main text that will appear on your dedicated page
(No word limit, images allowed, HTML formatting allowed)

This is the main text that will appear on your designated charity page.

Images are allowed within this page and if you have any preference to how this page is laid out then do not hesitate to send in a design layout and we will adhere to this design as much as possible.

PLEASE NOTE: Only the main area is editable so changes to the menu, etc. are not possible.

[Please send this as a separate attached word document, fully formatted with images]
Tick to confirm file attached?
If you do not have the skills or facilities to provide this, please send us the plain text and images separately and we will do the design and layout for you

Random Facts O
Provide up to three random facts about your charity
E.g. last year, 140 million pounds worth of phones were thrown away!

(no more than 200 characters, plain text for each fact)

1.
2.
3.
There are three slots available for you to add random facts about your charity. These will be shown, along with your logo in the top left corner and will be randomly selected from the database. Each fact is also a click-through link to your charity page.

You don’t have to provide these, but if you do then your cause will be seen more frequently on the main http://www.shpforcharity.co.uk homepage.

Please keep this to a maximum of 200 characters for each fact.

Keywords O
Keywords help the consumers find your charity easily by keying into the charities they are most interested in without having to browse through hundreds of entries

You are allowed to add 5 keyword/two word phrases that revolve around your charity. These are then integrated into the website for 2 reasons:

1 – To allow consumers to search for your charity within the website

2 – Allow search engines to index the website using keywords related to your charity

Try to avoid really generic keywords like ‘ill’ or ‘charity’ as this will not provide as accurate a response as specifically targeted keywords. For example, Childline would benefit from keywords like ‘uk charity’, ‘abused children’, ‘bullying’, etc
You don’t have to provide these, but if you don’t then it will be exceptionally difficult for your supporters to find your charity on the website.

Please choose which best describes the reach of your charity

     UK Charity


    International Charity

Now provide us up to 5 keyword/two word phrases that describe your charity.

E.g. Hospice, Children, Cancer, Special Care

1.
2.
3.
4.
5.
You do not need to use all five keyword/two word phrases, however we recommend at least two are used to aid searching for your charity
Charity Logo’s R
The logo’s will appear throughout the site in several formats

The logo’s remain your trademarked property.
We need two separate logo sizes; a thumbnail logo for pop-up windows, featured overviews, random facts and the trade in cart process and a full size logo for your dedicated page, e-mails and printed material

· The thumbnail should be a hi-res image no bigger than:
· 100x100 for square logo’s

· 80x160 for rectangular logo’s

· 50x200 for banner logo’s

· The full size logo should be a hi-res image no bigger than:
· 300x300 for square logo’s

· 240x480 for rectangular logo’s

· 150x600 for banner logo’s

· All images can be provided in the following formats:
· .JPEG image format (as a minimum)

· .PSD photo shop file
· .AI Illustrator file
· .AI Vector file (best)

If you cannot provide these images yourselves we can produce them for you, however, to do this we will need the original source files and they must be .AI vector graphics.

NOTE: Please send these as separate attached images
[Please send these as separate attached images]
Tick to confirm two logo images attached?
Charity Images O
Large scale images that increase your visual presence
These images will randomly appear on the home page with your logo to emphasise the work you are involved in, e.g. Greenpeace might offer images of deforestation, arctic tundra and of their flag ship.
We need up to three large images, these can be of almost anything as long as they are directly related to your charity and you own the copyright, ShP for Charity retains final approval rights on all images.

The images need to be a minimum of 530x260 so we can crop the image to fit into the template system and we will add your logo to the image.
Each image is also a click-through link to your charity page.

You do not have to have these emphasis images if you do not wish to, but we highly recommend you do so as they will randomly appear on the home page and bring extra attention to your charity.

NOTE: Please send these as separate attached images
[Please send these as separate attached images]
Tick to confirm up to three images attached?
Optional Requirements
We don’t need everything, but it helps!
Throughout this document we have requested some kinds of data as O options that are not required for us to setup your dedicated charity page and add you to the charity browser system.

However, we highly recommend you take the time to provide these extra details as the combined effect of large front page images in conjunction with random facts and the charity overview system offers three separate opportunities for consumers to see your charity, highlighting the issues you are trying to raise money for and massively increasing your visual footprint on the website.
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